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MBA Program, Department of Business Administration, Tamkang

University. Academic Year 111
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* Elective subjects are based on the actual course announcement of each academic

year.

-~ BEER:IBE2I6H
Years of Enrollment: 2 to 6 years.
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Required credits: 9 credits (Thesis is excluded).
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Graduation credits: 36 credits (Thesis is excluded).




